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Chronicle is a showcase of my most successful email marketing
campaigns over the past eight years. | hope to offer you a sense of the
breadth and scope of my experience—email marketing in both the
nonprofit and ecommerce contexts. Let's start by highlighting email
marketing that supported lead generation campaigns, namely webinars.

Lead generation, boosting web traffic, and expanding your reach through
co-marketing partnerships—these are some of the benefits of a well
managed webinar program.

Combined with an effective digital marketing strategy, webinars can be a
reliable platform for high-quality engagement with your core audiences.

"

After eight months the webinar <4 3 30/0
registration rate increased by |}

Also after eight months the <4 67
attendance rate increased by I !
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Register here

Goal
Conversion (1st of 3 emails)

Target audience
All segments

Open rate:
25.7% (vs industry benchmark of 15%)

Conversion rate:
13.5% (vs industry benchmark of 1%)

Register here

Webinar content boosted
traffic to parallax.org by 31~
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Sign me up
Sign me up

Goal Open rate Goal Cpen rate
Conversion and acquisition 20.3% Conversion 24.2%

Target audience Conversion rate ‘ Target audience Webinar attendance rate
All segments 6.25% Special segments 53%
(attended 1st session)




“Webinars, purchased lists, and co-marketing partnerships, among
others strategies, can be effective methods to acquire quality email
contacts. But after they’ve opted-in, how do you draw them further
into the sales funnel and inspire a degree of loyalty?

» - -Friends of Parallax was one answer | developed—a membership
_program.that offered customers a free product, a member discount,
. _and exclusive content. :

Compared to the prior four years, 77 & &
program income increased by 6 ' °°

and membership grew by 169%

“Our parents are not only outside of us. Whenever we are able to breathe mindfully and calm our
body and mind, our parents in us are breathing mindfully and calming themselves at the same
time.”

—Thich Nhat Hanh, At Home in the World

We like to think of spring as a time to celebrate our parents. They nurtured and
protected us; their love molded us. Along with our biological or adopted parents, many
of us have embraced spiritual parents, like Parallax Press founder Thich Nhat Hanh, to
aid us on our life path.

~ One way to honor the legacy of Thich Nhat Hanh is to become a Friend of Parallax.

Your Friendship helps ensure we continue publishing not only Thich Nhat Hanh's
writings, but the insightful works of many other Plum Village teachers as well. Works
ranging from poignant memoirs and mindful curricula, to books that spark

resilience in difficult times.

Whether for yourself or as a gift honoring your parents, we invite you to become a
Friend of Parallax today.

For just $49 you'll receive:

e A free copy of At Home in the World, the definitive memoir of Thich Nhat Hanh

e 30% off all of your Parallax purchases for one year (no limit on the number of
purchases)

e Special offers and promotions only for Friends of Parallax




“The act of praying is not just an empty wish,
because behind each prayer there is a LiE i
practice, the practice of mindfulness and e e

maintaining concentration.” s
—Thich Nhat Hanh, from The Energy of Prayer

The holidays are an opportunity to reflect on
the past year, to celebrate our close bonds,
and to greet all that is possible in the year to vl - T ' s : , e : A
come. Add inspiration to each day in AW e S N e R TR
December and beyond with Thich Nhat DN A e L : : ,;' L '7 T e S
Hanh’s The Energy of Prayer gift box. i o o % el o L % : e

e ,The breadth of my emall marketmg and copywrltmg experlence also :
. extends toevent promotlon In this context; Ieveraglng the. reach of your o

, GEs 'eX|st|ng contacts is especially important in’ order to: reaI|ze your : . o Ly
§e e o converS|on goals The digital marketing strategles [ use to promote new Rue

The hand-designed gift box includes 40 beautifully crafted prayer cards along with The : e prOdUCtS are SImIIIarly employed to pubhaze ||Ve(event5
Energy of Prayer (a value of $18.95). In this bestselling book, Thay reveals how prayer i N e

and meditation reconnect us with our higher self. The Energy of Prayer gift box is Thich
Nhat Hanh's invitation to renew your spiritual practice and to recommit to the wider
sangha through prayer.

This holiday season, we're offering our Friends of Parallax a special present: when you
spend over $25 on parallax.org before December 13, we will send you a gift box set of
The Energy of Prayer, for free.

Add inspiration to your holiday season and set “right intention” for 2020—get your free
gift box set of The Energy of Prayer.

Shop Parallax

Number of local and regional 4 3
earned media pieces secured

Number of sucessful email marketing 4 4 6
campaigns over eight years |
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Four Stovies o Twmeevfect Love SI® VaLencta, S¥

They embarrass us, they're infuriating, and we certainly didn’t choose them... but
we love them anyway.

Join us for a special night of solo theater, when four gifted solo performers offer
their stories of family—stories intimate and absurd.

All in the Family: Four stories of imperfect love

e When: Sat. Oct. 7 from 8:00 p.m.-9:30 p.m.
o Where: 518 Valencia @ 16th St. in San Francisco

e How much: $10-$30 suggested donation (no one turned away if they’re
unable to contribute)

Get tickets

Performances by Steven D. Low, Marcus Duskin, The T, and Barbara Saunders.

Goal Click-thru rate
Conversion 7.9%

Target audience Conversion rate
All segments 59.1%
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Four Stories from the Road Less [raveled

The fateful moments—the minutes or days where life careens out of our
control. Do we face what's around the corner?

Join us for a special night of solo theater when Steven and three other
talented performers share the moment when their lives were inalterably
recast—times epiphanal and bizarre.

e When? Sun. August 19 from 7:00 p.m.-8:30 p.m.

e Where? The Monkey House, 1638 University Ave. @ California
(15 min. walk from N. Berkeley BART. Find parking within 2 blocks)

e How much? $9

Buy tickets

S ——
Goal Open rate
Conversion 61.6%
Target audience Conversion rate
All segments 67.4%
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Since 2007, I've developed an expertise in
strategic and online communications. I've
helped nonprofits and small businesses plan
and execute a wide variety of digital marketing
campaigns.

My professional communications experience is
supported by a firm academic foundation. |
received a master’s degree in communication
from San Francisco State University and was
also a lecturer at the same institution. | taught
small group communication, public relations,
and public speaking.




